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Your Brand. Your Audience. Your Opportunity.
EXHIBITOR PLANNING WEBINAR:
9/10/2026

Westedoe OCTOBER 29-31




Introductions

MARKETING, SPONSORSHIPS, AND PROGRAMMING

Megan Reilly t. 917.822.0350 megan@westedgedesignfair.com
SALES, SPONSORSHIPS, AND EXHIBITOR RELATIONS

Troy Durst t. 847.942.9214 troy@westedgedesignfair.com
TOUCHSTONE EVENT MANAGEMENT / BOOTH ORDERS

Liz Anderson t. 850.384.1336 liz@touchstoneeventmgmt.com
SALES, TRADE & COMMUNITY RELATIONS

Brenda Houston t. 626.354.1559 brenda@westedgedesignfair.com
EVENT PRODUCTION

Adrina Rose Garibian t. 215.205.7550 adrina@westedgedesignfair.com
SOCIAL MEDIA

Hannah Clark t. 945.237.2889 hannah@westedgedesignfair.com
MEDIA RELATIONS

Andrew Joseph PR t. 917.449.2613 andrew@andrewjosephpr.com
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Webinar Overview

= 2026 Fair Overview

» Key Logistics Items and Operations Deadlines
= Travel

= Marketing Your Involvement/Sharing Invitations
- PR



Website Resources

Complete exhibitor manual & tools can be found at:
https://westedgedesignfair.com/for-exhibitors/

Westedoe OCTOBER 29-31

ABOUT | TOPARTICIPATE | 2025 EXHIBITORS FEATURE AREAS & HIGHLIGHTS | IIDA AT WESTEDGE PRESS CONTACTUS Q

EXHIBITOR PLANNING TOOLS You are here: Home / EXHIBITOR PLANNING TOOLS

VERY IMPORTANT:

Regrettably, in our industry, there are several “companies” that claim to have association with major trade shows in the U.S., including WestEdge. These groups contact our
exhibitors — without our permission —in an attempt to sell products and services including, but not limited to, attendee lists, travel packages, etc. PLEASE NOTE that WestEdge
does not rent, sell or share our exhibitor or attendee lists with ANY outside company. These companies’ claims of association with WestEdge are fraudulent. If you are contacted
by a vendor NOT represented within our EXHIBITOR MANUAL, please note that they have absolutely NO association with WestEdge, nor do they possess our exhibitor or
attendee lists (we do not share/sell our lists). Please DO NOT RESPOND DIRECTLY TO OFFERS from these companies, and please feel free to share any such communication
with us if it appears to be questionable.

KEY DATES/DEADLINES:

10: Press Qn i ire (please complete so our PR team can include your info in media pitches)

10: Directory A ising Advance Pricing
September 18: LEAD Retrieval- Rates increase September 18
September 18: Advance pricing ends for booth orders (electrical, lighting, etc., all found within the Exhibitor Manual)
September 21: Travel deadline to book the group rates at the Fairmont Santa Monica and Hotel MDR
October 29: Deadline for 1IDA Product and Booth Awards Competition

Ongoing. Share product imagery with our team 0 we can help promote your involvement (we encourage product andior environmental shots and suggest 5-10 images). Those
can be sent to Megan@WestEdgeDesignFair.com AND Hannah@WestEdgeDesignFair.com

NOW through October 29-31! Promote your involvement and invite your network to come see you at the Fair! See below ‘Exhibitor Promotional Tools'.

EXHIBITOR PLANNING WEBINARS:
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2026 Show Overview

= Schedule
= Opening Night Party | Thursday, October 29: 6-10 PM

« Show-wide benefit for Habitat for Humanity
ReBuild L.A. Campaign

= VIP Pre-Opening Tours (Media and Industry Groups)

« Design Panels & Talks
(Pacific Sales Kitchen & Home Stage co-produced with
Convo By Design)

= Culinary, Design & Lifestyle Programs
(central Connoisseurs’ Club)

» WestEdge Xteriors (Outdoor Area)
» RISING DESIGN- A design platform for emerging interior designers



Schedule

Set Up:

EXHIBITORS OCCUPYING SPACES 400 SQUARE FEET OR LARGER
Tuesday, October 27th: 12pm — 8pm

Wednesday, October 28th: 7am — 6pm

Thursday, October 29th: 7am — 2pm (NO FREIGHT DELIVERY PERMITTED)

EXHIBITORS OCCUPYING LESS THAN 400 SQUARE FEET (EXCEPT
MADE:MODERN)

Tuesday, October 27th: 4pm — 8pm*

Wednesday, October 28th: 7am — 6pm

Thursday, October 29th: 7am — 2pm (NO FREIGHT DELIVERY PERMITTED)

EXHIBITORS IN THE MADE:MODERN SECTION

Set-Up Hours:

Wednesday, October 28th:  7am — 6pm

Thursday, October 29th: 7am — 2pm (NO FREIGHT DELIVERY PERMITTED)

All installations must be completed by 2pm on Thursday, October 29th.
* Must preschedule arrival with Troy Durst (Troy@WestEdgeDesignFair.com)



mailto:Troy@WestEdgeDesignFair.com

Schedule

Fair Hours:

Thursday, October 29:

Friday, October 30:

Saturday, October 31:

Dismantling:

Saturday, October 31:

Sunday, November 1:

Monday, November 2:

3-6pm — Media Preview & VIPs

6-10pm — Opening Night Party (venue-wide)
10am-6pm

10am-6pm

6pm-12am

7am-4pm (no common carrier freight pick-up)
7am-2pm (FREIGHT CARRIER PICK-UP ONLY -
CARRIERS MUST BE CHECKED IN BY 12PM. NO
EXHIBITOR ACCESS)



Key Dates & Deadlines

=  September 10: Press Questionnaire or ASAP (please complete so our PR
team can include your info in media pitches)

= September 18: LEAD Retrieval- Rates increase September 18
=  September 15: Directory Advertising Advance Pricing

=  September 18: Advance pricing ends for booth orders (electrical, lighting,
etc., all found within the Exhibitor Manual)

= October 5: Travel deadline to book the group rate
=  October 24: Deadline for [IDA Product and Booth Awards Competition

= Ongoing. Share product imagery with our team so we can help promote
your involvement (we encourage product and/or environmental shots and
suggest 5-10 images). Those can be sent to
Megan@WestEdgeDesignFair.com and
Hannah@WestEdgeDesignFair.com

= NOW through October 29! Promote your involvement and invite your
network to come see you at the Fair! See below tools.
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Logistics and Operations

= All orders need to be placed through Touchstone Event
Management, the official WestEdge operations management
company

= Touchstone Event Management
= Touchstone Operations Lead:
= Liz Anderson Liz@touchstoneeventmgmt.com



https://www.touchstoneeventmgmt.com/wp-content/uploads/2024/07/20240719_WestEdge%20LA%202024%20Booth%20Design%20Order%20Form%20Instructions.pdf
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Walls are provided to all exhibitors NOT

in an “island configuration”. This

includes:

= Back wall for exhibitors in endcap
configurations

= Back wall and two side walls for
exhibitors in “in-line configurations”
(booths on either side)

= Back wall and one side wall for
exhibitors in “corner configurations”

The image to the left features our wall
system prior to any treatments. The
walls will be finished white, or you may
have the walls treated with paint or
wallpaper (wallpaper must be low tack
adhesive). All walls must be returned to
their original condition upon move-out.
*Full service ($38/If) and

self-paint options ($15/If) available.




Booth Lighting

Supplemental lighting is
strongly recommended. In the
image to the left, you'll see the
difference that lighting makes in
these side-by-side booths.
Examples of the overhead truss
(provided) and rental spotlights
available may be seen in the
illuminated booth.

The truss is positioned 10’ off
the ground, on the wall system.
For those of you in “island
configurations” (no walls), the
truss is suspended above the
booths at a 10’ height.



Flooring

Flooring is optional. The raw floor
is painted cement (gray) although
there is wear-and-tear therefore a
covering might be beneficial in
some cases to “finish” your
display.

| N Flooring is more critical for those
: ; brands in spaces measuring
' % deeper than 5'.
-

Please note that any raised floors
must be ADA compliant.

You may provide your own flooring
or options are also available
through the booth order form.



Travel

» Fairmont Miramar Hotel & Bungalows
Group rate of $325 per night, plus tax with resort fee waived. Nightly
parking is $79 and street parking is also available around the hotel.

= Hyatt Centric Delfina Santa Monica
Group rate of $249/ per night, plus tax with resort fee waived.
Overnight valet parking is discounted to $35 per car, per night
(regularly $55).

Deadline to book these group rates is October 5.
https://westedgedesignfair.com/travel/



https://westedgedesignfair.com/travel/

Promoting Your Involvement

=  Sponsorship Opportunities

 WestEdge Directory

 Homeworthy Video Opportunities

» |IDA Booth & Product Awards

= Booth Hospitality

= Habitat for Humanity Donations
 WestEdge E-Banners and Assets to Share

» Social Media-Join the Conversation and follow us
@WestEdgeDesign on Instagram, Facebook and Tiktok
#WestEdge #WestEdge2026

« Complimentary Tickets and Invitations



Habitat for Humanity Donations

This year’s official charity partner is Habitat for Humanity and their
ReBUILD LA™ Recovery Fund

Habitat LA builds homes and revitalizes communities so that everyone has a
safe, decent, affordable place to live. In times of disaster, it's more important
than ever to stand together and help those who need us most. Habitat LA's
efficient and transparent use of donations means that every dollar contributed
goes directly to helping the people of Los Angeles rebuild their homes and lives
after this tragic event. Habitat LA launched ReBUILD LA™, a long-term
emergency response campaign aimed at assisting those affected by the LA
Wildfires, in rebuilding their homes, relocating to other housing, providing
essential supplies, and restoring their lives.

If your brand would like to donate product to Habitat for Humanity at the end of
the fair, please contact Loreena Garcia at lgarcia@habitatla.org or
310.323.4663 (ext. 517).



mailto:lgarcia@habitatla.org

Promotional Tools

Tools, logos and assets can be downloaded here:
https://westedgedesignfair.com/for-exhibitors/

DESIGN FAIR

OCTOBER 29-31

DESIGN FAIR

Be at the CENTER of EVERYTHING design
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Exhibitor Badges & Registration
Links

Exhibitors should register staff working within show here:
https://grsreg.com/westedge26exh/

Main attendee registration page:
https://www.grsreg.com/westedge26/

Opening Night Party is venue-wide (booths are active/open). Exhibitors
working the booth DO NOT need to purchase tickets for the Opening
Night Party. They are included in the party as part of Exhibitor Badging.
Use your 6 invites for VIP guests instead. Exhibitor entertaining in
booth is encouraged.


https://grsreg.com/westedge26exh/
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Complimentary Invitations

Sharing of online promo codes/Exhibitor Invitations. ALL is handled digitally.
= Invitation to customize and share will be sent/posted beginning in August

= Exhibitors can share complimentary passes for fair access Friday-Saturday.
Direct link to the general admission show pass AND Opening Night Party
with 2 separate links that are company specific (each exhibitor will be
provided 2 unique URLs to share/register guests beginning in August). If
you have not received, please reach out to Troy@WestEdgeDesignFair.com

= Each exhibitor is allocated 6 invitations/passes for the Opening Night Party
(6 passes per exhibitor). GA passes are not capped.

If you require more than 6 tickets for the Opening Night Party, you may
purchase additional tickets with a $25 discount:
Use online promo code: 2026 EXHGUEST

https://www.qgrsreq.com/westedqge?26
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Media Opportunities

= Media Questionnaire Form (earlier submission allows more time for
our team to help share your story)
https://westedgedesignfair.com/exhibitorsurvey/

 WestEdge Media Preview Hours
Thursday, October 29, 3:00-6:00 pm (open access for media ahead
of attendance for the evening event)

= Media Preview Invitation is available to all exhibitors to share and all
press should register to attend via our media registration link:
https://westedgedesignfair.com/media-reqistration/
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Questions

WestEdge Design Fair
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