
YOUR TEXT HEREOERVIEW SUMMARY

CONNOISSEURS’ CLUB

PROPOSAL



WestEdge returns to L.A. October 29-31 

to showcase the best in modern design. 

The curated fair features 150 leading and 

emerging, domestic and international, 

design brands, and welcomes design trade 

professionals and affluent homeowners. 

A full series of educational programs, press 

events, networking receptions, special events 

and charity happenings round out the offerings. 

 BY THE NUMBERS:

  9,500+ attendees

     > Trade/Press (68%) + Consumer (32%)

     > 68% HHI= $200,000+/ 29% HHI= $350,000

     > 53% female / 47% male

     > 42% age 41-60

     > 85% homeowners, 39% own multiple homes

  150+ participating brands

  65 presenting speakers

  26 national and regional media partners



▪ California is the fourth largest economy in the world boasting 

a gross domestic product of over $4.1 trillion

▪ Los Angeles is the largest U.S. manufacturing center

▪ 11 of the Fortune 100 companies and 53 of the Fortune 500 

companies are headquartered in California

▪ Twelve of the wealthiest U.S. zip codes are in California (five 

alone are located within the Los Angeles area)

▪ Southern California has several of the country’s largest 

architecture & design trade association chapters, 

including AIA, ASID, ASLA, and IIDA, among others

▪ The rebuilding after the 2025 Los Angeles wildfires 

means design, construction and interiors projects are slated 

to boom over the next one to five years, with opportunities to 

build back in an exemplary way

▪ Los Angeles is the host of the 2026 World Cup and the 

2028 Summer Olympic Games

WHERE CONNECTION DRIVES 

COMMERCE
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Our central lounge and lifestyle programming hub returns this year with an all-new Health & Wellness theme, 

highlighting a collection of brands that will be thoughtfully curated by a top interior designer. Positioned at the 

center of the venue, this space welcomes guests throughout the fair with elevated hospitality offerings.

Opportunity includes:​
▪ Footprint measuring 600 sq. ft. for incorporation of sponsor product displays​ (multiple product categories)

▪ Curated display spearheaded by WestEdge selected designer/brand ambassador

▪ Basic display build out costs included in activation (drayage, lighting, power and product installation)

▪ Opportunity to host special events/receptions within the space​

▪ Hospitality features during the Opening Night Party 

▪ Official WestEdge programming inclusions at various levels

▪ Video content which will be promoted across multiple media channels, streamed within the space and made 

available to sponsors as well.
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Presenting Level Sponsorship Includes

▪ Product featured within this 600 sq. ft. space;  product selection will be curated in partnership with 

designer

▪ Top level logo treatment on the entrance wall of the Connoisseurs’ Club and fair entrance

▪ 20 invitations to the Connoisseurs’ Club on the Opening Night (Connoisseurs’ Club offering will include 

specialty cocktails and passed hors d’oeuvres, with special entertainment on offer). This VIP access also 

includes admission to the venue-wide WestEdge Opening Night Party (valued at $2,400)

▪ Opportunity to host a private event/reception on Friday-Saturday within the space 

(includes catering for 60 guests)

▪ Sponsorship of two programs (chef demo, wine tasting, panel, etc.) on Friday/Saturday programmed by 

WestEdge show management as part of event schedule

▪ Brand inclusion as one host of the WestEdge X  W.I.L.D. (Women in Luxury Design) & PHS 

(PowerHouse Smart) VIP Tour Thursday, October 29th (100 designers, architects and builders)

▪ Hosting of the official WestEdge press preview reception with logo on the invitation and opportunity to 

make welcome remarks

▪ Data capture of guests to Connoisseurs’ Club (LEAD Retrieval provided by WestEdge)

▪ Promotional benefits outlined on slide 10, including dedicated partner eblast follow up to WestEdge 

database of 70K records.

Sponsorship fee: $35,000
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Platinum Level Sponsorship Includes

▪ Brand’s  product featured within this 600 sq. ft. space;  product selection will be curated in partnership 

with designer

▪ Logo treatment on the entrance wall of the Connoisseurs’ Club and main fair entrance

▪ 15 VIP invitations to the Connoisseurs’ Club on the Opening Night (Connoisseurs’ Club offering will 

include specialty cocktails and passed hors d’oeuvres, with special entertainment on offer). 

Connoisseurs’ Club access also includes admission to the venue-wide WestEdge Opening Night Party 

(valued at $1,800)

▪ Opportunity to host a private event/reception on Friday-Saturday within the space 

(includes catering for 60 guests)

▪ Sponsorship of two programs (chef demo, wine tasting, etc.) on Friday/Saturday programmed by 

WestEdge show management as part of event schedule

▪ Brand inclusion as one host of the WestEdge X  W.I.L.D. (Women in Luxury Design) & PHS 

(PowerHouse Smart) VIP Tour Thursday, October 29th (100 designers, architects and builders)

▪ Data capture of guests to Connoisseurs’ Club (LEAD Retrieval provided by WestEdge)

▪ Promotional benefits outlined on slide 10

Sponsorship fee: $25,000
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Gold Level Sponsorship Includes

▪ Brand product featured within this 600 sq. ft. space;  product selection will be curated with designer

▪ Logo treatment on the entrance wall of the Connoisseurs’ Club and fair entrance

▪ 10 VIP invitations to the Connoisseurs’ Club on the Opening Night (Connoisseurs’ Club offering will include 

specialty cocktails and passed hors d’oeuvres, with special entertainment on offer). Connoisseurs’ Club 

access also includes admission to the venue-wide WestEdge Opening Night Party (valued at $1,200)

▪ Opportunity to host hospitality on Opening Night with branded hospitality within the space

▪ Opportunity to host a private 1 hour event/reception on Friday-Saturday within the space 

(partner to handle catering costs)

▪ Sponsorship of 1 program (chef demo, wine tasting, etc.) on Friday or Saturday

▪ Data capture of guests to Connoisseurs’ Club (LEAD Retrieval provided by WestEdge)

▪ Promotional benefits outlined on slide 10

Sponsorship fee: $15,000
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Silver Level Sponsorship Includes

▪ Brand product featured within this 600 sq. ft. space;  product selection will be curated in partnership 

with designer

▪ Logo treatment on the entrance wall of the Connoisseurs’ Club and fair entrance

▪ 10 VIP invitations to the Connoisseurs’ Club on the Opening Night (Connoisseurs’ Club offering will 

include specialty cocktails and passed hors d’oeuvres, with special entertainment on offer). 

Connoisseurs’ Club access also includes admission to the venue-wide WestEdge Opening Night 

Party (valued at $1,200)

▪ Sponsorship of 1 program (chef demo, wine tasting, panel program, etc.) on Friday OR Saturday

▪ Data capture of guests to Connoisseurs’ Club (LEAD Retrieval provided by WestEdge)

▪ Promotional benefits outlined on slide 10

Sponsorship fee: $10,000



Print Exposure
▪ Logo in the print advertising campaign, 

generating 110 million impressions 

(silver+ level)

▪ Joint press release announcing sponsors

▪ Full-page ad(s) in the WestEdge directory 

($1,895 value) (silver+ levels with 2-page spread 

at presenting level)

Digital Exposure
▪ Logo inclusion on the dedicated page of 

westedgedesignfair.com 

▪ Logo inclusion in email blast campaign to 

60,000 contacts (10+ e-newsletters)

▪ Electronic banner ad on WestEdge 

homepage and in the e-newsletter campaign 

(gold+ level)

▪ Targeted social media campaign promoting

the activation

▪ Brand partner eblast sent post-event to the full 

WestEdge 2025 attendee list (platinum+ level)

Video Content
▪ Customized video of sponsor’s activation 

(gold+ level)

▪ On-camera interview (gold+ level)

On-Site Exposure
▪ Logo on signage 

(fair entrance and Connoisseurs’ Club)

▪ Branded hospitality destinations with special offerings 

on Opening Night (gold+ level) curated in partnership 

with sponsor

▪ Branded cocktail napkins within the Connoisseurs’ 

Club (gold+ level)

▪ Private dinner for 20 top interior designers & architects 

(presenting level)

Hospitality Benefits
▪ Complimentary Show tickets valid Friday/Saturday 

(varies by level)

▪ Tickets to the Opening Night Party 

(varies by level)

▪ Promotional code for additional event tickets



YOUR TEXT HEREOERVIEW SUMMARY



YOUR TEXT HEREOERVIEW SUMMARY

WestEdge PR efforts in 2024 resulted in over 75 million media impressions with 72 

earned editorial mentions and placements. Additionally, 65 partner organizations 

such as the Pacific Design Center, KCRW, the International Interior Design 

Association, Helms Bakery District, Santa Monica Chamber of Commerce, and 

others support the event with targeted outreach.
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Please Get in Touch to Learn More about Exhibiting or to Request a Customized 

Brand Partnership Proposal

Megan Reilly

Principal-Marketing, Partnerships, Sales & Sponsorship

t. 917.822.0350  |  megan@westedgedesignfair.com

Connect With Us

facebook.com/westedgedesignfair

Instagram.com/westedgedesign

westedgedesignfair.com
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