
OVERVIEW SUMMARY



The West Coast Design Industry’s Opening Night

OCTOBER 29TH

Real access. Real relationships. Real return.

Every fall, more than 2,500 interior designers, architects, luxury brands, media, influencers, 

and industry leaders gather for one unforgettable evening. This is where partnerships begin, 
products are discovered, and the conversations that shape the year ahead take place. 

Put your brand at the center of it all.

October 29–31, 2026  |  The Barker Hangar, Santa Monica



The WestEdge Platform

Where the West Coast design community gathers

9,500+

Attendees

150+

Exhibiting Brands

65

Presenting Speakers

26

Media Partners

70% design trade

30% consumer

INDUSTRY PARTNERS



This isn’t simply a regional event. WestEdge reaches one 

of the country’s largest luxury design markets.

▪ California is the fourth largest economy in the world, 

with a GDP of over $4.1 trillion

▪ Los Angeles is the largest U.S. manufacturing center

▪ 11 of the Fortune 100 and 53 of the Fortune 500 

companies are headquartered in California

▪ Twelve of the wealthiest U.S. zip codes are in 

California — five alone are in the LA area

▪ The global wellness real estate market has surged 

past $876 billion and is on track for $1.8 trillion by 

2030 — bath and spa design sits at the center of that 

growth

▪ Los Angeles hosts the 2026 World Cup and 2028 

Summer Olympic Games

California by the Numbers

The Market



The Opening Night Party

The Evening Includes

An evening to benefit Habitat for Humanity of Greater L.A.

▪ 2,500 guests comprised of top architects, 

designers, and other creatives, plus 

business and civic leaders

▪ Hosted hospitality and VIP engagement

▪ Digital and print branding inclusions and 

on-site signage

▪ Fundraising for Habitat for Humanity of Greater Los 

Angeles

▪ Community impact stories

▪ Gifting and give-away opportunities

▪ Social media and video content inclusions

ABOUT HABITAT FOR HUMANITY

Habitat LA builds homes where everyone can live with dignity — every dollar raised helps rebuild 

homes and lives for families across Los Angeles.



Be where the design

industry shows up.

If your customers, partners, and future 

clients are all in one room, shouldn’t your 

brand be there too?



$50,000  — Presenting Sponsor

Title Sponsorship

Top-billing across all Opening Night 

promotions

Signage & Branding

Logo at the entrance & Step & Repeat —

featured in every photo

Hospitality Stations

Signature cocktail + brand messaging at 

every hospitality station

Exhibit Space

300 sq. ft. space or curated presence in the 

Xterior Lounge

Community Impact

Presenting sponsor of the ReBuild Auction 

for Habitat for Humanity

VIP Experience

Host the press preview reception or a VIP 

dinner for 20–25 A&D pros

Print Advertising

2-page 4-color ad in the WestEdge 

directory ($2,995 value)

Show & Party Tickets

200 Show tickets + 50 Opening Night Party 

tickets

Video & Digital

Looped video at the red carpet + dedicated 

post-event email



$25,000  — Platinum Sponsor

Signage & Red Carpet

Logo at the fair entrance, Step & Repeat, 

on invitation, website and newsletters

Hospitality Stations

Sponsorship of one hospitality station 

(food or beverage)

Exhibit Space

200 sq. ft. space at WestEdge (valued at 

$10,400; option to expand)

Print Advertising

2-page 4-color ad in the WestEdge 

directory ($2,995 value)

Community Impact

ReBuild Auction sponsor (Habitat for 

Humanity) + VIP trade tour inclusion

Show & Party Tickets

100 Show tickets ($3,500 value) + 20 

Party tickets ($2,700 value)



$15,000  — Gold Sponsor

Signage & Branding

Logo signage at the fair entrance

on invitation, website and newsletters

Print Advertising

Full-page 4-color ad in the WestEdge 

directory ($1,895 value)

Exhibit Space

150 sq. ft. booth space at WestEdge 

(valued at $7,800)

Hospitality Station

Sponsorship of one hospitality station 

(food or beverage)

Community Impact

ReBuild Auction sponsor (Habitat for 

Humanity) + VIP trade tour inclusion

Show & Party Tickets

50 Show tickets, Fri–Sat ($1,750 value) + 

15 Party tickets ($2,025 value)



$10,000  — Silver Sponsor

Signage & Branding

Logo signage at the fair entrance

on invitation, website and newsletters

Print Advertising

Half-page 4-color ad in the WestEdge 

directory ($1,195 value)

Exhibit Space

100 sq. ft. booth space at WestEdge 

(valued at $5,200)

Hospitality Station

Sponsorship of one hospitality station 

(food or beverage)

Community Impact

ReBuild Auction sponsor (Habitat for 

Humanity) + VIP trade tour inclusion

Show & Party Tickets

25 Show tickets, Fri–Sat ($875 value) + 

10 Party tickets ($1,350 value)



$5,000  — Bronze Sponsor

Signage & Branding

Logo signage at the fair entrance

on invitation, website and newsletters

Print Advertising

Half-page 4-color ad in the WestEdge 

directory ($1,195 value)

Community Impact

ReBuild Auction sponsor for Habitat for 

Humanity

Show & Party Tickets

25 Show tickets, Fri–Sat ($875 value) + 6 

Opening Night Party tickets ($810 value)

Sampling

Host committee gifting opportunities and 

attendee prize/give-away inclusions



Sponsorship Benefits at a Glance

Branding Inclusions
▪ Logo signage as part of event décor at the fair 

entrance

▪ Step & Repeat placement, featured in all photos 

(Platinum+ levels)

▪ Print advertising in the official WestEdge directory

▪ Logo featured on the ReBuild Auction website and 

onsite signage

Community Impact
▪ Sponsorship of the ReBuild Auction benefiting 

Habitat for Humanity (all levels)

▪ Community volunteer day alignment with Habitat 

for Humanity (Platinum+ levels)

▪ Promotional code for discounted ticket purchases

On-Site Exposure
▪ Exhibit space or booth footprint, sized by level

▪ Sponsorship of a hospitality station — food or 

beverage (Silver+ levels)

▪ Curated presence in the Xterior Lounge, home to the 

main bar (Presenting level)

▪ VIP pre-Opening tour of the show for design trade 

professionals (Silver–Platinum levels)

Hospitality Benefits
▪ Complimentary Show tickets, valid Friday–Saturday 

(value varies by level)

▪ Opening Night Party tickets (varies by level)

▪ Private VIP dinner for 20–25 top A&D professionals 

(Presenting level)

▪ Opportunity to host the press preview reception 

(Presenting level)



Sponsorship Level Comparison

Category Bronze

$5,000

Silver

$10,000

Gold

$15,000

Platinum

$25,000

Presenting

$50,000

Signage & 

Branding

Logo signage at the 

fair entrance

Logo on invitation and 

all Opening Night 

digital assets

Logo signage at the 

fair entrance

Logo on invitation and 

all Opening Night 

digital assets

Logo signage at the 

fair entrance

Logo on invitation and 

all Opening Night 

digital assets

Logo at the fair 

entrance, Step & 

Repeat, and entrance 

photo booth

Logo on invitation and 

all Opening Night 

digital assets/videos

Logo at the entrance & 

Step & Repeat —

featured in every 

photo

Logo on invitation and 

all Opening Night 

digital assets/videos

Exhibit Space Not included 100 sq. ft. booth space 

($5,200 value)

150 sq. ft. booth space 

($7,800 value)

200 sq. ft. space 

($10,400 value; option 

to expand)

300 sq. ft. space or 

curated presence in 

the Xterior Lounge

Hospitality Station Not included Sponsorship of one 

hospitality station 

(food or beverage)

Sponsorship of one 

hospitality station 

(food or beverage)

Sponsorship of one 

hospitality station 

(food or beverage)

Signature cocktail + 

brand messaging at 

every hospitality 

station

Print Advertising Half-page ad ($1,195 

value)

Half-page ad ($1,195 

value)

Full-page ad ($1,895 

value)

2-page ad ($2,995 

value)

2-page ad ($2,995 

value)

Community 

Impact

ReBuild Auction 

sponsor for Habitat for 

Humanity

ReBuild Auction 

sponsor + VIP trade 

tour inclusion

ReBuild Auction 

sponsor + VIP trade 

tour inclusion

ReBuild Auction 

sponsor + VIP trade 

tour inclusion

Presenting sponsor of 

the ReBuild Auction 

for Habitat for 

Humanity

Show & Party 

Tickets

25 Show tickets (Fri–

Sat) + 6 Party tickets

25 Show tickets (Fri–

Sat) + 10 Party tickets

50 Show tickets (Fri–

Sat) + 15 Party tickets

100 Show tickets + 20 

Party tickets

200 Show tickets + 50 

Party tickets



We’re in Good Company



Let’s Chat

TO DISCUSS DETAILS:

Megan Reilly — Co-Founder + Principal, WestEdge Design Fair

Megan@WestEdgeDesignFair.com   •   917-822-0350
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