




OPENING NIGHT PARTY (THURSDAY, OCTOBER 29)
The venue-wide Opening Night Party on Thursday, Ocrober 29 will again welcome 2,500 top design trade 
professionals from California’s top �rms and beyond. This �oor-wide gives guests the chance to get a �rst look at 
the products on display and enjoy the celebration, including drinks, bites and a one-of-a-kind charity auction with 
items from 20+ top interior designers and in�uencers.

INDUSTRY ASSOCIATION PRESENCE
Several leading trade associations and networking groups will host programs and networking events, and promote 
the fair to their communities. To date, this includes ASID (L.A., O.C., Pasadena), IIDA National and local, NKBA, AIA, 
SBID (The Society of British and International Interior Design), USGBC, NEWH, WILD (Women in Luxury Design), 
WHDD (West Hollywood Design District), PDC, and Art Center College of Design alumni group, among others.

IIDA AWARDS
The International Interior Design Association will bring their international awards jury to WestEdge 2026. IIDA leading design 
professionals will evaluate both booths and products (in a variety of categories) onsite with winners revealed and celebrated 
at WestEdge on the evening of October 29.

WESTEDGEXTERIORS
Always a popular area of WestEdge, the outdoor lounge consistently draws large crowds who want to explore the latest in 
exterior furnishings in a hospitality-styled environment. This year, we’re expanding the opportunity to showcase MORE 
outdoor living products in a true outdoor environment with �ve outdoor vignettes (featuring outdoor furniture, outdoor 
kitchen/grill, and outdoor accessories (lighting, �re pits, shading, etc.)

MADE:MODERN
This area features independent designers/makers who speak to craftsmanship and the spirit of “making it”. Enjoy this 
showcase of limited-production and custom, one-of-a-kind furniture, lighting, sculpture, and accessories - all available for 
purchase at the show.

REBUILD L.A.
A series of designed spaces each curated by a leading interior designer with partner brands.
These designer vignettes and products will be made available for purchase at the show with proceeds bene�ting Habitat for 
Humanity’s Rebuild L.A. initiatives.

AMERICAN STYLE CONNOISSEURS’ CLUB
Our central culinary lounge returns this year with an ‘American Style’ theme, highlighting brands and products that are 
designed and manufactured in the U.S. Guests are invited to enjoy a series of panels, cooking demonstrations, and 
tastings here throughout the fair days.

MAIN STAGE
Join us for a series of panel discussions with 50+ industry thought leaders, presented by Paci�c Sales Kitchen & Home. 
We’re pleased to bring these conversations to you in partnership with Convo By Design with all panels featured as part of 
the CXD podcast series after the main event.

WestEdge Highlights

westedgedesignfair.com

D E S I G N  F A I RD E S I G N  F A I R



WestEdge Highlights

westedgedesignfair.com

D E S I G N  F A I R


