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WestEdge returns to L.A. October 29-31 
to showcase the best in modern design. 
The curated fair features 150 leading and 
emerging, domestic and international, 
design brands and welcomes design trade 
professionals and affluent homeowners. 
A full series of educational programs, press 
events, networking receptions, special events 
and charity happenings round out the 
offerings. 

BY THE NUMBERS:
9,500+ attendees

> Trade/Press (68%) + Consumer (32%)
> 68% HHI= $200,000+/ 29% HHI= $350,000
> 53% female / 47% male
> 42% age 41-60
> 85% homeowners, 39% own multiple homes
150+ participating brands
65 presenting speakers
26 national and regional media partners



150 exhibiting brands represent leading manufacturers and independent designers/makers from 
the U.S. and abroad, including Canada, Mexico, Brazil, Italy, France, Germany, Belgium, and the 
United Kingdom, among other regions of the globe. 

https://westedgedesignfair.com/exhibitors/
https://westedgedesignfair.com/exhibitors-2025/


Costs
▪ $52 per sq. ft. for spaces measuring 100+ square feet
▪ Placement Enhancements (optional) include the following:

> Corner Visibility Upgrade: $250
(corners provide two open sightlines with increasing booth visibility)

> Center Aisle Placement: $350
(center aisle captures entrance and exit foot traffic to/from box office tent)

> Hangar Door Placement: $500
(captures indoor > outdoor foot traffic with adjacency to hospitality zones)

Inclusions
▪ Drayage (on-site freight handling and crate storage)
▪ 10’ high hard walls (unless an “island” configuration is preferred)
▪ Overhead truss for lighting
Venue
The Barker Hangar is a non-union facility, allowing exhibitors to facilitate 
their own installations, with limited exceptions that must be coordinated 
through our operations team:
▪ Wall painting- self painting is allowed during set-up 

(restoration fees apply)
▪ Wallpaper- an approved, low-tack adhesive is required
▪ Suspension of any products , fixtures, etc. from the ceiling requires the 

use of a lift and lift operator



Supporting independent designers and makers

MADE:MODERN is a dedicated section of the fair for designers / 
makers of limited production and customizable furniture, 
lighting and more.

Launched in 2015, it has evolved into one of the most popular 
features, offering attendees the opportunity to purchase, 
specify and customize handmade furnishings, as well as the 
opportunity to engage the designers firsthand and learn about 
their craft and inspiration.

Exhibit space ranges from 50-200 square feet, and includes 
10’ high white walls, truss from which rented spotlights may 
be affixed, drayage, and booth signage. Rates are $52 per sq. ft. 



Expand Opportunities for Outdoor Furnishings

Always A DESTINATION, the outside area at WestEdge is a hub of 
activity and extension of exhibiting opportunities. This fall, we’re 
expanding the showcase of outdoor living products with unique 
vignettes featuring furniture, grills/kitchens, umbrellas/shading 
systems, fireplaces/fire pits, and lighting, all in an authentic 
open-air environment. 

Each vignette measures 600 sq. ft. and can host grilling 
demonstrations and other programming engagements. 
Participants should plan to staff their space, distribute product 
literature, etc. as they would with any traditional exhibit space.

Pricing:
$16,000 per space
Space cost may be split between up to 5 brands; participants may either 
"own" the entire footprint, curate their own partners, or contact us about 
match making with complementary partner brands (and an interior or 
landscape designer). Additional cost options include tenting/canopies.



Let us align your company with an interior designer 
and partner brands for a shared environment

If your brand would like to get involved, but prefers to be part of a 
co-op space designed by one of our interior designer ambassadors, 
let’s chat.
This scenario enables our design team to take on the heavy lifting 
of display design and set up. Our design ambassador will curate the 
product selection with you, based on your brand objectives and the 
functionality and aesthetic of the environment.  You’ll have the 
chance to fully staff the space (if desired) while developing 
relationships with an interior designers and a handful of other 
brand partners within the space.
Key environments include:
▪ American Style Connoisseurs’ Club
▪ ReStore Designer Vignettes
▪ Xteriors Lounge
▪ Main Stage
▪ Show Cafe



SPONSORSHIP OPPORTUNITIES 

WestEdge partners with sponsors to produce customized programs that engage attendees in a 
meaningful way. In addition to opportunities for exhibitors, we also offer sponsorships in categories that 
include, but are not limited to, technology, finance, auto, culinary, and travel, among others. Below are 
some examples of recent sponsor activations. For a list of sponsorship opportunities, CLICK HERE.

BOMBAY SAPPHIRE sponsored the 
Opening Night Party

STELLA ARTOIS beer tentSUNBRELLA outfitted the main lounge 
and central bar area

BR HOME welcomed guests for
educational programming in the BR 
Home Theater

VOLVO’s sponsorship featured a VIP 
Lounge and daily test drive schedule

DESIGN WITHIN REACH provided the 
official WestEdge tote bag

https://westedgedesignfair.com/opportunities/
https://westedgedesignfair.com/opportunities/
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The WestEdge Opening Night Party is a not-to-be-missed event for the Southern California A+D 
community, welcoming 2,500 guests to kick off the fair at Santa Monica’s Barker Hangar on October 29th.
The venue-wide Opening Party is hosted throughout the fair which touches all aspects of the event, including 
the exhibition hall, exterior spaces, and programming elements. It is an opportunity to network and enjoy 
signature cocktails and hors d’oeuvres, while supporting this year’s charity sponsor, Habitat for Humanity 
of Greater Los Angeles and their Rebuild LA Recovery Fund. 
About Habitat for Humanity ReBUILD LA Recovery Fund:
In times of disaster, it’s more important than ever to stand together and help those 
who need us most.  Habitat LA has launched ReBUILD LA , a long-term emergency 
response to the January wildfires. Their mission is to assist those affected in rebuilding
homes, relocating to other housing, providing essential supplies, and restoring lives.
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WestEdge receives digital marketing support through 65 partner organizations such as the 
Pacific Design Center, NKBA, AIA, KCRW, IIDA, ASID, Helms Bakery District, Santa Monica 
Chamber of Commerce, and dozens more. Targeted social media and influencer campaigns 
also generate nearly 24 million impressions across Facebook and Instagram.



YOUR TEXT HEREOERVIEW SUMMARY

WestEdge PR efforts resulted in millions of impressions. Additionally, 65 
partner organizations such as the Pacific Design Center, KCRW, the 
International Interior Design Association, Helms Bakery District, Santa 
Monica Chamber of Commerce, and others support the event with targeted 
outreach.



▪ California is the fourth largest economy in the world 
boasting a gross domestic product of over $4.1 trillion

▪ Los Angeles is the largest U.S. manufacturing center
▪ 11 of the Fortune 100 companies and 53 of the Fortune 

500 companies are headquartered in California
▪ Twelve of the wealthiest U.S. zip codes are in California 

(five alone are located within the Los Angeles area)
▪ Southern California has several of the country’s largest 

architecture & design trade association chapters, 
including AIA, ASID, ASLA, and IIDA, among others

▪ The rebuilding after the 2025 Los Angeles wildfires 
means design, construction and interiors projects are 
slated to boom over the next one to five years, with 
opportunities to build back in an exemplary way

▪ Los Angeles is the host of the 2026 World Cup and the 
2028 Summer Olympic Games

WHERE CONNECTION MEETS COMMERCE
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Please Get in Touch to Learn More about Exhibiting or to Request a 
Customized Brand Partnership Proposal
Megan Reilly
Principal
t. 917.822.0350  |  megan@westedgedesignfair.com

Troy Durst
Principal
t. 847.942.9214  |  troy@westedgedesignfair.com

Brenda Houston
Sales & Sponsorship Consultant
t. 626.354.1559  |  brenda@westedgedesignfair.com

Connect With Us

facebook.com/westedgedesignfair
Instagram.com/westedgedesign

westedgedesignfair.com
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